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James Boodley, Steven E. Newman : The Commercial Greenhouse  before purchasing it in order to gage whether 
or not it would be worth my time, and all praised The Commercial Greenhouse: 

1 of 1 people found the following review helpful. This is useful for a high school horticulture classBy Paul BrayThis is 
useful for a high school horticulture class. Lots of information including cultivar color selections. Has self quizzes, Is 
not a commercial handbook of operations.0 of 0 people found the following review helpful. I recommend reading this 
book if youre truly interested in using ...By IVAN EDGAR PRATTI recommend reading this book if youre truly 
interested in using text books on horticulture, gardening, soil, commercial productivity, botany, small business 
enterprise, and container gardening productivity in commercial nursery procedures.0 of 0 people found the following 
review helpful. The Comprehensive GreenhouseBy Ryan BThe way this book is written makes it easy to understand 
basic concepts and principles for understanding everything one needs to know about operating a commercial 
greenhouse. Lots of useful information about soil chemistry, nutrition and plant propagation. A must for every 

http://f3db.com/pub/links.php?id=1418030791


horticulturist's library.

The Commercial Greenhouse, third edition, is a complete text for the modern commercial greenhouse grower, 
educator, and student. The text is a complete reference on greenhouse systems and technologies, and the science of 
growing crops. The Commercial Greenhouse, third edition systematically starts the reader off by outlining the 
fundamentals; providing an overview of greenhouse structures, and the biology of growing plants under cover 
including light temperature, gasses, soils, water, and nutrients. These essential chapters are followed by fifteen 
chapters that focus on specific guidelines and greenhouse procedures for successful greenhouse production, insect and 
disease control, and marketing. The clear and concise presentation of fundamental concepts in The Commercial 
Greenhouse, third edition makes this text a must for every greenhouse professional's shelf.
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